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DISCOVERY PAPER
CHALLENGES SPORTS LOVERS
TO GO THE EXTRA MILE
Between September and December, people from more than 25 European
countries will walk, run and cycle to win a dream trip to one of the most
eco-friendly countries on earth, Costa Rica, among other great prizes.
Discovery is launching the challenge Discovery Go the Extra Mile (GoXM), an outdoor competition that
encourages everyone to go the extra mile for a healthier lifestyle and to protect the environment.
The eco-eﬃcient oﬃce paper brand invites people to gather a team from 3 to 8 elements and start
accumulating as many kilometres as possible, walking, running and/or cycling outdoors.
Entering the Discovery Go the Extra Mile is straightforward. Athletes just have to download the GoXM
App, available for iOS and Android at the main App stores, register, create a team or join one and start
accumulating kilometres and points, whilst getting ﬁt. In the end, each member of the team with
the highest average accumulated points wins the big European prize: a trip to Costa Rica! Best teams
at a regional level get sports watches (1st) and sports gift vouchers (2nd). In addition to oﬀering great
prizes, Discovery will plant a tree for every 100 kilometres covered European-wide that will contribute to
ﬁx carbon dioxide and release the oxygen that we all need. The challenge runs from the 1st September to
the 31st December in more than 25 European countries, divided into seven regions. This thrilling sports
event allows the brand to reach its targets in a personal, emotive way, inviting people to experience the
brand's core values.
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Go Further. Go Greener.
The GoXM challenge follows the new Discovery's positioning, translated by the tag line “Go Further.
Go Greener”. Taking inspiration from sports, the moto is the expression of the advantages brought by this
leading brand: the ability to improve business and protect the planet in parallel.
Discovery is the perfect merge between sustainability and performance. For it is a low-grammage paper
made out of Eucalyptus globulus it saves natural resources and allows users to save money, whilst
it guarantees above average runnability. In sum, a partner that will help any business go further and
greener at the same time. According to the most recent Opticom Brand Equity Tracking Survey, Discovery
users show a strong loyalty to the Brand.

About The Navigator Company
The Navigator Company is the new face of the former Portucel Soporcel group, after its rebranding
in 2016.
The Navigator Company is Portugal’s third leading exporter, and the exporter generating the highest level
of national value added. The Group accounts for approximately 1% of Portugal's GDP, around 3% of the
country's total exports of goods, close to 8% of all containerized cargo and 7% of all containerized and
conventional cargo exported through Portuguese ports.
In 2016, the Company set a new all-time record for paper output, with an annual turnover of approximately
1.6 billion euros.
Having consolidated its position as the leading European manufacturer, and the fourth largest in the
world, of uncoated woodfree (UWF) printing and writing paper, The Navigator Company is also Europe's
top producer of BEKP (Bleached Eucalyptus Kraft Pulp), the ﬁfth largest in the world, and has entered the
tissue market, where it expects to become of key players in the continent.
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The Navigator Company has successfully pursued a strategy of innovation and development of its own
brands, which today account for 62% of sales of manufactured products. Special mention should be made
of the Navigator brand, the world’s best-selling product in the premium oﬃce paper segment.
The Navigator Company sells its products to 130 countries over ﬁve continents, with a special focus
on Europe and the US, giving it the broadest export base of any Portuguese company.
As a vertically integrated forestry company with its own forestry research institute, it leads the world
in the genetic improvement of the Eucalyptus globulus. It manages vast tracts of forest in Portugal
certiﬁed under the FSC® and PEFC™ systems (FSC license C010852 and PEFC license 13-23-001), and
boasts annual production capacity for 1.6 million tons of paper, 1.4 million tons of pulp (of which 1.1 million
is integrated into paper), 63 thousand tons of tissue and power generation of 2.5 TWh, adding up to annual
turnover of approximately 1.6 billion euros.
The Navigator Company operates one of Europe’s largest nurseries for forestry plants, with annual
production capacity of approximately 12 million certiﬁed plants of various species, destined for use
in renewing Portugal’s woodlands.
As part of its strategy for expansion, The Navigator Company acquired a tissue paper mill and is
implementing a major vertically integrated forestry project in Mozambique, as well as a new pellets
factory in the US.

www.thenavigatorcompany.com
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